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Confident Al Digital Allstars cricket Xl challenge training and marketing
professionals to a spot of cricket

The ‘Bashes’ game 3.

In June, the Al Digital Allstar XI met the mighty ROCC
computers cricket team for game 3 of the now infamous
‘Bashes’ cricket series. Following 2 games last year, in which Al
Digital managed to snatch victory in the last over of each match,
ROCC were determined to get their own back in the series.

The game took place at the picturesque ground of Braypool, and
above the roar of the evening traffic much banter was
exchanged between the two team captains Tim Harrington of Al
Digital and Alan Gould of ROCC. This banter was of course
helped by the crates of beer and wine which now form an
integral part these crucial bashes games.

Al decided to bat first, and posted a total of 140 from their 20
overs, with notable contributions from Eloi ‘Petit Mirage’ Casali,
the Al overseas player. Jason ‘Mr Trees’ Woodford scored a
rapid 40, and in between cans of beer ensured the scoring rate Al Digital Allstar XI's celebratory human pyramid
stayed high.

Honourable mentions go to Rachel ‘Tinker’ Lovejoy and Damon ‘Go’ Lightley who both batted well to post a strong
final total.

Following a short tea break, ROCC'’s batsmen started the run chase in beautiful evening sunshine but soon fell foul
of some excellent bowling from the Al opening attack of Richard ‘Boy ‘ Pearson and Phil ‘Clean shirt’ Ashford. After
6 over's ROCC were wobbling on 28 for 6, but sterling batting from Alan Gould and Luke Aldrich ( as well as some
comedy fielding from Al) meant that ROCC eventually finished on 111 all out.

Although Al now have a 3-0 lead in the ‘Bashes’, battle will commence again this summer where ROCC will no
doubt be keen to break their duck and try and regain the much coveted ‘Bashes’ trophy.

Phil Bartholomew, Digital Designer for Al Digital said of the game, “it's more than a game of cricket, there’s the
exercise and the chance to get to know my team mates better, in a relaxed environment. This is a great example of
how Al Digital encourages teamwork as part of its mission to become the best place to work in digital media in
Brighton.”

The Al Digital Allstar Xl is looking for more corpo rate teams to play during the remainder of the summ  er.
Team captains can respond directly to Tim Harringto n on tim.harrington@academyinternet.com to
organise dates.
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Notes to Editors

About Al Digital Ltd
Al Digital is a rapidly growing, award winning digital communications agency which employs 35 experts in Brighton
working for clients across the UK and into Europe and North America.

Al Digital Ltd incorporates SiteVisibility (the 34" largest Search Marketing Agency in the UK according to the NMA
Marketing Services Guide 2008), Academy Internet (which is one of the UK'’s leading e-learning consultancies) and
Al Digital which specialises in web, social media projects and campaigns for charities and brands which practice
“responsible business”.

Al Digital builds long term digital relationships with clients including the National Trust, Fujitsu, Stannah,
Specsavers, Cancer Back Up, ECPAT, Home Office, UNICEF, Department of Health, Damovo and others who
share its values.

The company has achieved rapid profitable growth since 2002 as recognised by its ranking number 34 in the 2007
Deloitte Technology Fast 50, a ranking of the 50 fastest growing technology companies in the UK. Rankings are
based on average percentage revenue growth over five years. Al aims to be counted amongst the largest and most
successful digital agencies in the UK by the end of 2010.

Al Digital's services fall into three distinct areas:

Search Engine Marketing, Site Visibility is one of the top 30 Search Engine Marketing Agencies in the UK with
specialist services for recruitment, publishing, travel, charities, financial, CSR brands and Ad Agencies. Al Digital
won the 2007 DPA Search Engine Marketing Agency of the year award.

Digital Campaigns and Projects - Al Digital provides digital campaigns, web and social media, blogs, podcasting,
online PR, email marketing, web analytics and conversion consulting and digital marketing training.

E-learning - Al Digital Internet creates smart, fun and memorable e-learning activities and communications that
make a real difference to organisations and individuals. Al Digital Internet believes that the process of learning and
changing should be exciting and inspiring, opening up new horizons and possibilities to all.

The three Al Digital divisions have a unique understanding of Corporate Social Responsibility (CSR) which gives
them the insight to interpret the aims of Charities, Not for Profits and Brands with strong CSR commitments to
implement high impact integrated digital CSR campaigns which use a combination of Digital, Search Engine
Marketing and e-learning to maximise awareness, engagement and reach online.



